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Community means so many things to so many people. And the world to us.
Publishing date October 13th in Globe Life. Booking deadline: September 29. Material deadline: October 6.

oes community mean the world to
D you and your organization too? If

so, don’t miss this opportunity to
join Community Foundations of Canada in
the launch of the Vital Signs 2010 Giving
Guide.

Canada’s Vital Signs is an annual check-
up conducted by community foundations
across Canada to measure the vitality of our
communities and our country.

Be part of an essential resource for
individuals and organizations who want to
make their communities a better place to
live, work and play.

Connect with donors
and community leaders

Put your company at the heart of a key
resource for donors as they make important
decisions during the ‘Giving Season.

The Vital Signs Giving Guide provides

FOR COMPLETE ADVERTISING INFORMATION: GLOBELINK.CA/REDESIGN2010

Canadians with a snapshot of local success
stories from across the country and links
them to national and local statistics, expert
commentary, and plenty of ideas for giving
during the busy fall financial season.

Special rates and benefits

If your business is committed to making a
difference in Canadian communities take
advantage of special advertising rates now to
ensure you are part of the Vital Signs 2010
Giving Guide. Advertising space is limited, so
act now. Book early and receive additional
exposure on the Vital Signs Canada website
(www.vitalsignscanada.ca) which receives
thousands of visits from across Canada and
around the world every month.

Community Foundations of Canada
represents the 170+ local foundations
created by, and for, communities from coast
to coast. Community vitality has been our

purpose, promise, and passion since 1921,
when we started connecting donors to
community needs.

Vital Signs 2010. Community
foundations taking the pulse of
Canadian communities.

Advertising Rates: $10.92 net
Colour Charge: $8,000 net

Distribution: National Edition
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SONJA TASOVSKA Project Co-ordinator
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YOU ALSO NEED TO KNOW: Any advertising published by The Globe and Mail in the newspaper or any of its other publications may, at our discretion, be published, displayed, retained and archived by us and anyone authorized
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All advertising must meet Globe and Mail terms and conditions - ask for a printed copy from your Globe and Mail advertising representative.



