
W
ith prices rising signifi-
cantly and world ener-
gy demand expected to

double by 2050 energy sector players
around the globe are facing a grow-
ing sense of urgency to build capaci-
ty and meet other energy related
challenges.

This special report – produced
in co-operation with the XXI World
Energy Congress, Montreal 2010 –
will illuminate issues to be discussed
at this preeminent global forum.

Among its topics, this report
will discuss:

Accessibility. Meeting energy
demand: a global challenge requires
global solutions. It is becoming
increasingly evident that the levels of
energy consumption seen in recent
years are unsustainable. Further, the
legitimate demands of those who are
now lack energy to meet their basic
needs can no longer be ignored. How
will suppliers meet the world’s com-
plex and growing energy demands? 

Availability. What is the right energy
mix for long-term stability? While
the Earth’s main energy sources have
remained largely unchanged since
the ‘70s, concerns over climate
change and depleting conventional
energy resources are placing an
increasing emphasis on the need for
new energy solutions. What is the
right energy mix for the future?

Acceptability. Energy solutions for a
living planet. Sustainable and socially
and environmentally acceptable
energy solutions are now prerequi-
sites for any long-term energy supply
strategy. What are the roles and con-
cerns of various stakeholders now
involved in shaping energy policy?
How is this multi-stakeholder
approach helping develop sustainable
energy policies and practices? 

Accountability. Policies, regulations
and financing. Financing energy
projects requires clear policies and
stable regulatory frameworks to

ensure optimal use of resources and
good rates of returns on investments.
Why are unprecedented levels of pri-
vate-public partnership and govern-
ment-industry co-operation essential
to achieving the required balance
and ensure continuing health in the
energy sector?

All this and more in this informative
series.

WHY REACH GLOBE AND MAIL 
READERS?
The Globe and Mail reaches the
most educated, affluent and influen-
tial newspaper readership in Canada
– significantly greater than any other
national newspaper in Canada.

> The Globe and Mail reaches more 
Canadians with:
• A university graduate education,

household income $100K or 
higher, personal income $60K or
higher, senior management titles
and manager/professional 
occupations than any other

weekday newspaper in Canada

• Investors with portfolios of  
$250,000+

> The Globe and Mail reaches over 

1.3 million readers daily from

coast to coast. 

> The Globe and Mail is the #1-read

publication by Canada’s senior

executives, read by 71% of all

executives and by 76% of all presi-

dents, CEO’s and Chairpersons.

REACH YOUR AUDIENCE:

This special series will include a

limited number of  one-eighth,

quarter-, half- and full-page

advertising positions.

Bonus: The Globe will re-print

additional copies of the report 

and provide a PDF e-version.

Included with your print 

advertisement, this report will

appear online at globeandmail.com.

Contact your Globe and Mail Account Manager, or Project Manager 
Richard Deacon at 604.631.6636, or via e-mail at rdeacon@globeandmail.comFor more information:
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