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March 5, 2010
ithout question, global
concern surrounding

: ; the HINT1 flu has once

again brought attention the both the
health risks posed by viruses and the
importance of vaccines that protect
us from them.

In fact, along with improve-
ments in sanitation over the past
several decades, vaccines are credited
with increasing life expectancy in
developed nations from just 40 years
to almost 80 years (81 years in
Canada).

Death rates for the 13 child-
hood diseases now preventable by
vaccine are at all time lows. Death
rates for smallpox, diphtheria and
polio have declined by 100 per cent.

Health experts agree that vac-
cines are among the greatest health
advances of all time, and are credit-
ed with saving more lives in the last
century than all other medical tech-
nologies combined.

This special report — published
in partnership with leading health
organizations and Canadas research-
based pharmaceutical companies —

will explore the latest advances in
vaccine technologies, including:

* Flu fighters: New discoveries are
redefining the fight against influen-
za, including HINT1, the1918 Span-
ish flu and the H5N1 bird flu.

¢ Cancer-prevention vaccines: Since
the 2008-2009 school year, HPV
vaccine has been provided free to
girls in many jurisdictions. What
other developments are on the hori-
zon?

¢ Childhood vaccinations: Focusing
on young adults, programs such as
the Ontario Mumps Catch-Up Vac-
cination Program highlight the dan-
gers of missing vaccinations.

Why are childhood vaccinations as
important as ever?

® Vaccines in development: Ongo-
ing health research is leading to new
vaccines to prevent a variety of
major illnesses, including Chlamy-
dia, a disease that affects 90 million

people worldwide.
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e Travel safe: Vaccinations are up to
99% effective in preventing a variety
of diseases. What vaccinations
should you schedule before your
next trip?

All this and more in this special
Globe and Mail report.

WHY REACH GLOBE AND MAIL

READERS?

The Globe and Mail reaches the
most educated, affluent and influen-
tial newspaper readership in Canada
— significantly greater than any other
national newspaper in Canada.

> The Globe and Mail reaches more

Canadians with:

* A university graduate education,
household income $100K or
higher, personal income $60K or
higher, senior management titles
and manager/professional
occupations than any other
weckday newspaper in Canada

o Investors with portfolios of
$250,000+

> The Globe and Mail reaches over
1.3 million readers daily from
coast to coast.

> The Globe and Mail is the #1-read
publication by Canadass senior
executives, read by 71% of all
executives and by 76% of all presi-
dents, CEO5s and Chairpersons.

REACH YOUR AUDIENCE:
This special supplement will

include a limited number of
one-eighth, quarter-, half- and

full-page advertising positions.

Bonus: The Globe will re-print
additional copies of the report

and provide a PDF e-version.

Included with your print
advertisement, this report will
appear online at globeandmail.com
for 7 days and thereafter will be
archived for 90 days.
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