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Since 2001, the editors of Canada’s Top 100 Employers have published an
annual list of the best workplaces for older Canadians. These employers are
Canada’s leaders in creating special programs and benefits for employees over
50 years of age and are attracting older workers who are interested in these
special initiatives.

The competition is managed by the editorial team at Canada’s Top 100
Employers in partnership with The Globe and Mail. The Globe and Mail is the
exclusive newspaper partner on this year’s project and will announce the 2010
winners of the Top Employers for Canadians Over 50 competitions in a special
national newspaper report on May 18th,

Within this exclusive report, The Globe and Mail will deliver stories that bring
these employers to life, providing readers with detailed analysis, interviews
and background on how these organizations lead the nation in creating diverse
and motivating workplaces for Canadians over 50.

Selection Process

Employer are evaluated by the editors of Canada’s Top 100 Employers

in terms of whether:

(1) they offer interesting programs designed to assist older workers;

(2) they actively recruit new workers aged 50 years or older;

(3) their HR policies take into account the unique concerns of older workers;
(4) they offer a pension plan with reasonable employer contributions;

(5) they assist older employees with retirement and succession planning;

(6) they create opportunities for retirees to stay socially connected;

(7) they extend health coverage and similar benefits to employees after

THE GLOBE AND MAI}L/* retirement; and

(8) whether they offer any programs such as mentorship and
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YOU ALSO NEED TO KNOW: Any advertising published by The Globe and Mail in the newspaper or any of its other publications may, at our discretion, be published, displayed,
retained and archived by us and anyone authorized (including any form of license) by us, as many times as we and those authorized by us wish, in or on any product, media and archive
(including print, electronic and otherwise). All advertising must meet Globe and Mail terms and conditions — ask for a printed copy from your Globe and Mail advertising representative.
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