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anada’s biopharmaceutical
industry is not only a
source of therapeutics vital

to public health; Canadian biophar-
maceutical companies are also a
backbone of the national economy.

This special report — produced
in co-operation with leading Cana-
dian health research authorities and
research-based biopharmaceutical
companies — will inform and edu-
cate Globe and Mail readers about
the importance of this industry and
what it needs to remain competi-
tive.

Among its topics, this report
will discuss:

Canada’s business climate. Are
conditions favourable to the develop-

ment and commercialization of new
products?

Prospects for growth. Is there a
potential to establish strategic
alliances or acquisitions?

R&D. Discover why certain
multinationals choose to conduct
world-leading research in provinces
across Canada.

Policy. How might federal and
provincial policymakers help
support the competitiveness of
Canada’s innovative biopharmaceuti-
cal sector?

All this and more in this special

repor t.

WHY REACH GLOBE AND MAIL
READERS?

The Globe and Mail reaches the
most educated, affluent and influen-
tial newspaper readership in Canada
— significantly greater than any other
national newspaper in Canada.

> The Globe and Mail reaches more

Canadians with:

* A university graduate education,
household income $100K or
higher, personal income $60K or
higher, senior management titles
and manager/professional
occupations than any other
weekday newspaper in Canada

o Investors with portfolios of
$250,000+

> The Globe and Mail reaches over

1.3 million readers daily from

coast to coast.

> The Globe and Mail is the #1-read
publication by Canada senior
executives, read by 71% of all
executives and by 76% of all presi-
dents, CEO5s and Chairpersons.

REACH YOUR AUDIENCE:
This special supplement will

include a limited number of
one-eighth, quarter-, half- and
full-page advertising positions.

Bonus: The Globe will re-print
additional copies of the report
and provide a PDF e-version.

Included with your print
advertisement, this report will
appear online at globeandmail.com
for 7 days and thereafter will be
archived for 90 days.
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