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anadian prospectors and
‘ developers have earned a rep-
utation for excellence at
home and abroad for their successful
approaches to unearthing and suc-
cessfully extracting valuable natural
resources.

This special report — produced
in co-operation with the Prospectors
and Developers Association of
Canada and timed to appear in
advance of the 2010 PDAC Conven-
tion — will inform and educate Globe
readers, illuminating the advantages
of mining investments and other
matters important to Canadian natu-
ral resource explorers and miners.

Among its topics, this report
will discuss:

Market outlook. Leading analysts
expect tising demand for minerals
and metals to play a key role in the
recovering global economy. What
commodities are on the hot list?
How can investors tap in to opportu-
nities?

Flow-through shares and other
investment upside. Thanks to flow-
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through shares and special federal tax
incentives, investing in Canada’s
resource and mineral exploration
companies brings added advantages.
How can flow-through shares (FTS)
and the federal mineral exploration
tax credit (a.k.a. super flow-through)
be used by high-income, sophisticat-
ed investors to achieve tax breaks on
wise investments? How can investors
tap in?

Investing in Canada. Canada attracts
more exploration investment (19%)
than any other country in the world.
Further a recent Angus Reid poll
indicated that 93% of Canadians
consider mining important to this
country’s economy. How do natural
resources sector investments benefit
investors and communities across

Canada alike?

International success. Canadian nat-
ural resource explorers and developers
unearth riches worldwide and com-
pete with the world’s best. This

report will profile leading examples of
successful Canadian mining opera-
tions in Canada and abroad.
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Sustainability. Leading Canadian
mine operators earn praise for their
efforts to address the challenges and
opportunities associated with corpo-
rate social responsibility. Learn about
the socially, environmentally and eco-
nomically sustainable practices of
leading Canadian mining companies
and how their proactive efforts strive

to benefit all stakeholders.

All this and more in this spe-
cial, national report.

WHY REACH GLOBE AND MAIL
READERS?

The Globe and Mail reaches the
most educated, affluent and influen-
tial newspaper readership in Canada
— significantly greater than any other
national newspaper in Canada.

> The Globe and Mail reaches more

Canadians with:

* A university graduate education,
household income $100K or
higher, personal income $60K or
higher, senior management titles
and manager/professional
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occupations than any other
weekday newspaper in Canada
o Investors with portfolios of
$250,000+
> The Globe and Mail reaches over
1.3 million readers daily from
coast to coast.
> The Globe and Mail is the #1-read
publication by Canadas senior
executives, read by 71% of all
executives and by 76% of all presi-
dents, CEO’s and Chairpersons.

REACH YOUR AUDIENCE:

This special supplement will
include a limited number of
one-eighth, quarter-, half- and
full-page advertising positions.

Bonus: The Globe will re-print
additional copies of the report
and provide a PDF e-version.

Included with your print
advertisement, this report will
appear online at globeandmail.com
for 7 days and thereafter will be
archived for 90 days.
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For more information:

Contact your Globe and Mail Account Manager, or Project Manager
Richard Deacon at 604.631.6636, or via e-mail at rdeacon@gloheandmail.com



