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T
his special report – produced
in co-operation with leading
mortgage and housing indus-

try authorities – will offer Globe
readers insight into consumer hous-
ing trends and the financial services
that facilitate home ownership.

Among its topics this report
will discuss:

Your first home.  
Important decisions will ensure your
first home adds to both your quality
of life and your financial well-being. 

New mortgage options.  
With the wide variety of mortgage
options available it’s important to
choose the right mortgage for you. 

Mortgages for the self-employed. 
Small business owners and self-

employed professionals are the
backbone of Canada’s economy.
Fortunately for entrepreneurs, 
qualifying for mortgages has gotten
a lot easier.

The right terms.
While interest rates are important,
other terms and conditions of a
mortgage can make all the difference
over the long term. 

Protecting your home investment. 
From home inspection to the right
kinds of mortgage and home insur-
ance, it’s wise to know your options.  

Buying your slice of paradise. 
New options now help buyers
finance second homes.

All this and more in this spe-
cial report. 

WHY REACH GLOBE AND MAIL 
READERS?
The Globe and Mail reaches the
most educated, affluent and influen-
tial newspaper readership in Canada
– significantly greater than any other
national newspaper in Canada.

> The Globe and Mail reaches more 
Canadians with:
• A university graduate education,

household income $100K or 
higher, personal income $60K or
higher, senior management titles
and managerial/professional 
occupations than any other
weekday newspaper in Canada

• Investors with portfolios of  
$250,000+

> The  Globe and Mail reaches over 
1.3 million readers daily from
coast to coast. 

> The Globe and Mail is the #1-read
publication by Canada’s senior

executives, read by 71% of all
executives and by 76% of all presi-
dents, CEO’s and Chairpersons.

REACH YOUR AUDIENCE:

This special supplement will

include a limited number of

one-eighth, quarter-, half- and

full-page advertising positions.

Bonus: The Globe will re-print

additional copies of the report and

provide a PDF e-version.

Included with your print 

advertisement, this report will

appear online at globeandmail.com

for 7 days and thereafter will be

archived for 90 days.

Contact your Globe and Mail Account Manager, or Project Manager 
Richard Deacon at 604.631.6636, or via e-mail at rdeacon@globeandmail.comFor more information:
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MORTGAGES

A  S P E C I A L  R E P O R T  I N  T H E  G L O B E  A N D  M A I L

Thanks to Canada’s attractive mortgage

rates and other innovative financial

services products, Canadians are well

positioned to make home ownership a

reality on their terms. 
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