
T
his special report, produced
in cooperation with leading
investment industry profes-

sionals, explores the issues that
matter to investors and wealth
management professionals in 2010.
Among its topics this report will
examine:

• What products are best for retail 
clients during this uncertain time?

• Why is it important to use a 
registered investment advisor?

• Canada and most developed 
countries are on the cusp of the
largest inter-generational wealth
transfer of all time. How will
advisors be redefining their busi-
ness models to meet both the
challenges and opportunities pre-
sented by this phenomenon?

• When looking at the economic 
fundamentals of the two coun-
tries, Canada and the U.S are on
two different trajectories. What
are future outlook for the per-
formance of global markets over
the next couple years? Specifically,
which markets will outperform
and how can advisors best access
those markets for their clients?

• The current prosperity and future 
potential of the wealth manage-
ment business, in both the U.S.
and Canada, has attracted many
new entrants into this line of serv-
ice with most major Banks, Bro-
kerages, Insurers, and Fund Com-
panies now offering wealth man-
agement platforms. What are the
critical success factors that will
ultimately determine which firms
succeed in the business?

All this and more in this special
report!

WHY REACH GLOBE AND MAIL 
READERS?
The Globe and Mail reaches the
most educated, affluent and influen-
tial newspaper readership in Canada
– significantly greater than any other
national newspaper in Canada.
> The Globe and Mail reaches more 

Canadians with:
• A university graduate education,

household income $100K or 
higher, personal income $60K or
higher, senior management titles
and managerial/professional 
occupations than any other
weekday newspaper in Canada

• Investors with portfolios of  
$250,000+

> The  Globe and Mail reaches over 
1.3 million readers daily from

coast to coast. 
> The Globe and Mail is the #1-read

publication by Canada’s senior
executives, read by 71% of all
executives and by 76% of all presi-
dents, CEO’s and Chairpersons.

REACH YOUR AUDIENCE:
This special supplement will
include a limited number of
one-eighth, quarter-, half- and
full-page advertising positions.

Bonus: The Globe will re-print
additional copies of the report and
provide a PDF e-version.

Included with your print 
advertisement, this report will
appear online at globeandmail.com
for 7 days and thereafter will be
archived for 90 days.

Contact your Globe and Mail Account Manager, or Project Manager 
Richard Deacon at 604.631.6636, or via e-mail at rdeacon@globeandmail.comFor more information:
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