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C
anada’s capacity to produce
and distribute energy is
strong, but Canada needs

partners with the financial strength
and technical expertise to facilitate
necessary deals, infrastructure invest-
ments and to penetrate new mar-
kets.

This Globe and Mail special
report – produced in co-operation
with the Canada Europe Round-
table for Business (CERT), which
brings together international deci-
sion makers to discuss energy policy
concerns and facilitate bilateral trade
and investment – will elevate aware-
ness of issues surrounding Canada’s
energy potential. Among its topics,
this report will discuss:

Industry consolidation and M&A
activity. How is the global economic
crisis affecting deal flow in the ener-
gy sector? What is the impact in
Canada?

Energy for sale. Consumers might

welcome low energy prices, but
what is the impact on long-term
energy supply and infrastructure
development?

Canada’s oil sands futures. While
labour and materials input costs for
oil sands projects have decreased,
only companies with strong cash
flow and balance sheets are able to
continue with large capital invest-
ment programmes. Does this mean
only the larger companies can com-
pete in the oil sands? Is this the
rationale behind the Suncor-Petro-
Can merger?

Regulatory issues. Environmental
standards and energy-development
plans in North America and abroad
are emerging, including cap-and-
trade systems for greenhouse-gas
emissions. What are the implications
for the energy community in Cana-
da and abroad?

New energy technologies. Whether

it’s wind, solar, small hydro or other
systems, new energy technologies are
adding to the mix. What role do
they play in the energy landscape?
What opportunities and challenges
lie ahead?

Market diversification. How will
renewable energy and distributed
power systems mix with convention-
al energy infrastructure including
refining and petrochemicals produc-
tion? What is the most efficient
mix? Who will decide?
All this and more in this special
report.

WHY REACH GLOBE AND MAIL 
READERS?
The Globe and Mail reaches the
most educated, affluent and influ-
ential newspaper readership in
Canada – significantly greater than
any other national newspaper in
Canada.

> The Globe and Mail reaches more 
Canadians with:

• A university education
• Household income $100K or 

higher
• Personal income $60K or higher
• Managers/Professionals
• Investors with portfolios of 

$250,000+
than any other weekday newspaper
in Canada*

> The Globe and Mail is the #1-read
publication by Canada’s senior
executives, read by 68% of all
executives and by 71% of all presi-
dents, CEOs and chairpersons.**

REACH YOUR AUDIENCE:
This special supplement will
include a limited number of
one-eighth, quarter-, half- and
full-page advertising positions.

Bonus: The Globe will re-print
additional copies of the report and
provide a PDF e-version.

Included with your print 
advertisement, this report will
appear online at globeandmail.com
for 7 days and thereafter will be
archived for 90 days.

Contact your Globe and Mail Account Manager, or Project Manager 
Richard Deacon at 604.631.6636, or via e-mail at rdeacon@globeandmail.comFor more information:
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