A SPECIAL REPORT IN THE GLOBE AND MAIL

United Nations Climate Change Conference — Cancun

Climate Change 2010

PUBLISHING DATE:
December 6, 2010

slow rate of progress at the
international negotiation
level is putting an onus on

committed countries — and compa-
nies — to take action on climate
change now.

This special report — produced
in co-operation with the Pembina
Institute — will examine the world-
wide response to climate change
and Canada’s role in it.

Among its topics, this report
will discuss:

Canada in the world. From civic
and provincial governments to the
the federal government, new
Canadian policies are taking shape.
How do Canada’s climate policies

stack up globally?

Corporate response. What actions
are leading companies taking today
to mitigate their CO: emissions and
prosper through climate action?
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Technology and innovation. From
electric cars to carbon capture sys-
tems and more, solutions are avail-
able today to help mitigate emis-
sions. What are the latest technolo-
gies and ready solutions?

The science of climate change.
This year, the global temperature
reached its warmest on record.

As the climate changes more quickly
than projected, scientists are
becoming more outspoken.

What are their latest findings

and concerns?

North America. The fate of climate
legislation now being debated in the
U.S. Congress will have a significant
impact on how a Canada-U.S.
position evolves. What does it

mean for Canada?

Cancun 2010. From Nov. 29 to
Dec. 10 leaders will gather
in Cancun, Mexico, to continue
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negotiations advanced last year in
Copenhagen. What are the latest

developments?

All this and more in this
special report.

WHY REACH GLOBE AND MAIL
READERS?

The Globe and Mail reaches the
most educated, affluent and influen-
tial newspaper readership in Canada
— significantly greater than any other
national newspaper in Canada.

> The Globe and Mail reaches more

Canadians with:

* A university graduate education,
household income $100K or
higher, personal income $60K or
higher, senior management titles
and manageriallprofessional
occupations than any other

weekday newspaper in Canada

o Investors with portfolios of
$250,000+
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> The Globe and Mail reaches over
1.3 million readers daily from coast
to coast.

> The Globe and Mail is the #1-read
publication by Canadas senior
executives, read by 71% of all
executives and by 76% of all presi-
dents, CEO5 and Chairpersons.

REACH YOUR AUDIENCE:
This special supplement will

include a limited number of
one-eighth, quarter-, half- and
full-page advertising positions.

Bonus: The Globe will re-print
additional copies of the report
and provide a PDF e-version.

Included with your print
advertisement, this report will
appear online at globeandmail.com
for 7 days and thereafter will be
archived for 90 days.
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