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As the recognized source for business news in Canada,
The Globe and Mail is please to offer a new Special Report series
for 2010 entitled "B2B Tech Solutions".

Part 5 in the series will focus on technology applications and
solutions specifically offered for the Marketing Services Industry.

Sales and marketing initiatives that focus on customer
acquisition and retention are highly important when it comes

to businesses enhancing their edge on the competition. This
special Globe and Mail report will examine technology solutions
that are available to companies as they look to drive their
promotional efforts forward.

Tentative Editorial Lineup:

« Call centre technology that improves the customer experience

« Customer feedback mechanisms that cost (almost) nothing but
could save you a fortune

« Creating buzz on a budget — how to employ the smartest
strategies in social media to get your message out

« Technologies to help you track — and reward — your best
customers

« The latest mobile solutions to keep your sales force connected

 CRM solutions that meet the sales and marketing demands of
your business

Why consider this special Globe and Mail report opportunity?

« About 1in 5 work in medium-large companies with over 100
employees (Index 120)

« They are more likely fo be business decision makers than the
average Canadian (Index 129)

« They have considerable purchase influence on outside service
and consultant decisions (Index 164)

SOURCE : NADbank 2008 study
Base: 49 National Readers Markets
21 National Product Markets

For further information, please confact:

Andrea D'andrade
t: 416.585.5368
e: adandrade@globeandmail.com

Liz Massicotte

1: 416.585.5484
e: Imassicotte@globeandmail.com
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