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Globe Travel will be covering the PURCHASE SPACE (SEE GENERAL ADVERTISING RATES)
editiorial best picks for ski vacations for ~ Or enhance your story with custom content above your ad message
Canadian skiers and families. < page custom content + Ya page supplied ad = $35,500 gross

«Va page custom content + Ya page supplied ad = $23,000 gross

Online package $7000/wk
* 400,000 300x600 co-branded Ski Central Traffic Drivers + all units within
Ski Central editorial Hub
* See http://www.theglobeandmail.com/life/travel/ski-central/ for example of coverage.

Snow-bound travelers are looking for
an experience to remember —whether
it's the newest mountain terrain, or
the oldest, most established ski lodge;

or just the best place to make the first
snow tracks of the day. WHY CONSIDER THIS GLOBE AND MAIL NEWSPAPER:

Globe Saturday Readers:
* One in four readers enjoy skiing! (Index 120)

General Advertising Rates Source: NADbank 2009; Base: 21 National Product Markets

Contract rates apply Gross * 76% of our readers that ski have taken a vacation in the past year

Transient $20.10 * More than one in five readers that ski had taken over 4 trips in the past year
Colour Charge $8,066 * Our readers that ski are 57% more likely than average to have purchased a
Less then half page $6,453

Ski Package in the past 3 years (Index 157)
Distribution National Edition * Our readers that ski spent $4,748 on a single vacation in the past 3 years (Index 132)
Source: NADbank 2009; Base: 21 National Product Markets & Adults who enjoy skiing

PLEASE CONTACT YOUR GLOBE AND MAIL REPRESENTATIVE

Natalie Prior Category Manager t:416.585.5056 e: nprior@globeandmail.com
SonjaTasovska Project Co-ordinator t:416.585.3318 e: stasovska@globeandmail.com

FOR COMPLETE ADVERTISING INFORMATION: GLOBELINK.CA/REDESIGN2010  FOR DETAILED PRODUCTION SPECIFICATIONS: GLOBELINK.CA/REDESIGN2010/SPECS

TO UPLOAD COMPLETED ADVERTISING: GLOBELINK.CA/ADFORWARD  TO DOWNLOAD GLOBE AND MAIL TEARSHEETS AND INVOICES: GLOBEBILLING.CA

TORONTO (ONTARIO & MANITOBA) TEL: 416.585.5111 | TOLL-FREE: 1.800.387.9012 | FAX: 416.585.5698 | advertising@globeandmail.com
EASTERN CANADA (OTTAWA REGION, QUEBEC & ATLANTIC CANADA) TEL: 514.982.3050 | TOLL-FREE: 1.800.363.7526 | FAX: 514.982.3074 | advertisingeasternca@globeandmail.com
BRITISH COLUMBIA, NORTHWEST TERRITORIES AND NUNAVUT TEL: 604.685.0308 | TOLL-FREE: 1.800.663.1311 | FAX: 604.685.7549 | advertisingwesternca@globeandmail.com
ALBERTA AND SASKATCHEWAN TEL: (CGY) 403.245.4987 | FAX: 403.244.9809 | TOLL-FREE: (EDM) 1.800.663.1311 ext. 6606 | FAX: 604.685.7549

TOLL-FREE: (SK) 1.800.663.1311 ext. 6639 | FAX: 604.685.7549 | advertisingwesternca@globeandmail.com
UNITED STATES, MEXICO & CARIBBEAN TEL: 858.366.4265 | TOLL-FREE: 1.866.744.9890 | FAX: 866.355.5990 | rlaplanfe@media-corps.com

YOU ALSO NEED TO KNOW: Any advertising published by The Globe and Mail in the newspaper or any of its other publications may, at our discretion, be published, displayed, retained and archived by us and anyone authorized (includ-
ing any form of licence) by us, as many times as we and those authorized by us wish, in or on any product, media and archive (including print, electronic and otherwise).

All advertising must meet Globe and Mail terms and conditions — ask for a printed copy from your Globe and Mail advertising representative.



