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Purchase space (see general advertising rates) 
Or enhance your story with custom content above your ad message 
• ½ page custom content + ½ page supplied ad = $35,500 gross 
• ¼ page custom content + ¼ page supplied ad = $23,000 gross 

Online package $7000/wk 
• 400,000 300x600 co-branded Sun & Cruise Traffic Drivers + all units within  
  Sun & Cruise 
• See http://www.theglobeandmail.com/life/travel/cruise/ for example of coverage. 

WHY CONSIDER THIS GLOBE AND MAIL NEWSPAPER: 
Globe Saturday Readers: 
•	Enjoy all types of boating activities at sea:
	      • Sailing – Index 148
	      • Canoeing – Index 146
	      • Rowing – Index 128
•	But they have more enjoyment for cruising; they are 56% more likely than the average 	
	 Canadian to have gone on a cruise in the past 3 years
•	They have a higher propensity to extend their cruise vacation longer by spending up 	
	 to 2 weeks on a cruise ship (Index 180)
   Source: PMB 2010 Fall 2 Year Study; Base: Total Canada – Adults 18+

The Globe and Mail Travel section,  
Saturday, will be featuring cruise travel on  
February 26th, 2011.

Advertisers who buy within this section will 
associate their ad message with relevant 
editorial content. Content is at the discretion 
of Globe Travel Editor.

Enhanced Opportunity: Consider further 
engaging the reader with custom content that 
highlights reasons to choose your Cruise  
vacation - whether for adventure, exotic  
locations, or fun family cruise packages.

toronto (ontario & manitoba) tel: 416.585.5111 | toll-free: 1.800.387.9012 | fax: 416.585.5698 | advertising@globeandmail.com
eastern canada (ottawa region, quebec & atlantic canada) tel: 514.982.3050 | toll-free: 1.800.363.7526 | fax: 514.982.3074 | advertisingeasternca@globeandmail.com
british columbia, northwest territories and nunavut tel: 604.685.0308 | toll-free: 1.800.663.1311 | fax: 604.685.7549 | advertisingwesternca@globeandmail.com
alberta and saskatchewan �tel: (CGY) 403.245.4987 | fax: 403.244.9809 | toll-free: (EDM) 1.800.663.1311 ext. 6606 | fax: 604.685.7549  					   

toll-free: (SK) 1.800.663.1311 ext. 6639 | fax: 604.685.7549 | advertisingwesternca@globeandmail.com
united states, mexico & caribbean tel: 858.366.4265 | toll-free: 1.866.744.9890 | fax: 866.355.5990 | rlaplante@media-corps.com

YOU ALSO NEED TO KNOW: Any advertising published by The Globe and Mail in the newspaper or any of its other publications may, at our discretion, be published, displayed, retained and archived by us and anyone authorized (includ-
ing any form of licence) by us, as many times as we and those authorized by us wish, in or on any product, media and archive (including print, electronic and otherwise).

All advertising must meet Globe and Mail terms and conditions – ask for a printed copy from your Globe and Mail advertising representative.

n for complete advertising information: globelink.ca/redesign2010  n for detailed production specifications: globelink.ca/redesign2010/specs  

n to upload completed advertising: globelink.ca/adforward n to download globe and mail tearsheets and invoices: globebilling.ca

Please contact your Globe and Mail representative
Natalie Prior  Category Manager  t: 416.585.5056  e: nprior@globeandmail.com
Liz Massicotte  Project Co-ordinator  t: 416.585.5484  e: lmassicotte@globeandmail.com

General Advertising Rates
Contract rates apply	 Gross
Transient	 $20.10

Colour Charge	 $8,066
Less then half page	 $6,453

Distribution National Edition
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