
Knowing the Score
The devotion sports fans have to their game is remarkable. That’s why starting in the fall of 2010, 

the Globe and Mail will dedicate an entire page to both the NFL and NHL in Sports so fans can know 
the score, and much more. During the regular season and the playoffs, fans can turn to the Globe 
and Mail Sports on Friday for NFL news and on Saturday for NHL information. These pages will 
dedicate content to the upcoming games each weekend that our readers want to know more about.

The NFL and NHL pages are destination pages for our readers and there will be an advertising 
opportunity at the bottom of each page. Starting September 11th for the NFL and October 9th for 
the NHL there will be a banner position available to advertisers. The banner will be 6 x 60 black and 
white until October 2nd, 2010 when it will be 10 x 47 colour (subject to change). The available space 

will be sold on a first come, first served basis

• for complete advertising information: globelink.ca/redesign2010 • for detailed production specifications: globelink.ca/redesign2010/specs

• to upload completed advertising: globelink.ca/adforward • to download globe and mail tearsheets and invoices: globebilling.ca 

toronto (ontario & manitoba) tel: 416.585.5111 | toll-free:1.800.387.9012 | fax: 416.585.5698 | advertising@globeandmail.com
eastern canada (ottawa region, quebec & atlantic canada) tel: 514.982.3050 | toll-free: 1.800.363.7526 | fax: 514.982.3074 | advertisingeasternca@globeandmail.com
british columbia, northwest territories and nunavut tel: 604.685.0308 | toll-free: 1.800.663.1311 | fax: 604.685.7549 | advertisingwesternca@globeandmail.com
alberta and saskatchewan tel: (CGY) 403.245.4987 | fax: 403.244.9809 | toll-free: (EDM) 1.800.663.1311 ext. 6606 | fax: 604.685.7549

toll-free: (SK) 1.800.663.1311 ext. 6639 | fax: 604.685.7549 | advertisingwesternca@globeandmail.com
united states, mexico & caribbean tel: 858.366.4265 | toll-free: 1.866.744.9890 | fax: 866.355.5990 | rlaplante@media-corps.com

For additional information, please contact your Globe and Mail representative or:
Keith Ryder CATEGORY MANAGER t: 416.585.5691 | e: kryder@globeandmail.com Dena Boodoo ADVERTISING SALES REPRESENTATIVE t: 416.585.5090 | e: dboodoo@globeandmail.com

YOU ALSO NEED TO KNOW: Any advertising published by The Globe and Mail in 
the newspaper or any of its other publications may, at our discretion, be published, 
displayed, retained and archived by us and anyone authorized (including any form of 
licence) by us, as many times as we and those authorized by us wish, in or on any 
product, media and archive (including print, electronic and otherwise).
All advertising must meet Globe and Mail terms and conditions – ask for a printed copy 
from your Globe and Mail advertising representative.

Distribution: National Edition

Why Advertise with the Globe and Mail?

Globe Readers enjoy sports.
•	 Globe readers have above average attendance rates at professional sports games.  

•	 They are more likely to attend hockey, baseball, football, and basketball matches. 
•	  Globe readers are avid viewers of NFL games. They have high viewership of 

NFL broadcasts. 
Globe readers spend more on sports equipment and apparel than the average person. 

•	 Last year, Globe readers spent 
•	 $310 million on sports clothing 
•	 $277 million on sports equipment 

Globe readers have higher household incomes than the average person.  
•	 Globe readers have the income to purchase vehicles. 
•	 Globe readers resemble those that spent over $3,000 on personal vacations

Globe readers, like heavy spenders, are mature and affluent. 
•	 In the past 12 months, Globe readers spent: 

•	 $1.0 billion on home accessories 
•	 $963 million on hardware supplies 

•	  In the past 2 years, they spent: 
•	 $1.8 billion on home entertainment items 
•	 $3.4 billion on home improvements  

•	  In the past 3 years they spent: 
•	 $2.4 billion on furniture 
•	 $1.7 billion on major appliances  

 Globe readers drink more beer than the average person. 
•	 Close to fifty-percent of the online audience drank beer in the 

past 7 days.  
•	  Globe readers drink all types of beer.  They have particularly high 

consumption rates of imported brands. 
Source: PMB 2010 Spring Study – Ontario 18+, NADbank 2009 – 21 National Product Markets (6 Day Cume),  

NADbank 2009 – 48 National Readership Markets, NADbank 21 National Product Markets

2010 EDITORIAL FEATURE

pages in Sports

National Advertising Rates

Colour Strip	 $10,000 net
	 per insertion

NFL Page Special
Buy all 16 regular season strips as 

a package for a total of $120,000 net! 
That‘s $7,500 each! 

First come, first served!


