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Operational Efficiency
PUBLICATION DATE: THURSDAY, APRIL 15, 2010

BOOKING DEADLINE: THURSDAY, APRIL 1    •    MATERIAL DEADLINE: THURSDAY, APRIL 8

Vision: Crisis creates opportunity, and the current 
economic crisis has forced companies to take a 
long, hard look at their operations to remain viable 
in the face of shrinking revenue. The companies 
that will emerge strongest from this crisis will have 
uncovered the hidden value in their business and 
will exploit it as a competitive advantage. On April 15, 
The Globe and Mail will analyze companies that have 
used the downturn as an opportunity by improving 
processes, making capital investments where 
necessary and eliminated redundancies. 

Tentative editorial topics include:
u	 Capitalizing on recovery. A look at companies that have used the 		
	 downturn as an opportunity to upgrade operations.  
u	 The people process. Restructuring operations to drive greater 
	 ROI with existing resources 
u	 IT as a service. IT as a service provider to all departments rather 		
	 than a department unto itself can pay huge dividends operationally. 	
	 Some examples of companies that have done it the right way.

Research: 
u	 Globe and Mail readers are more than 3X more likely to be senior
	 managers or owners in companies. 
u	 Globe and Mail readers index at 269% for Senior Managers/Owners
	 in Small Business (under 100 employees). 
	 Source: PMB 2009 Spring 2-Year Readership Database



YOU ALSO NEED TO KNOW: Any advertising published by The Globe and Mail in the newspaper or any of its other publications may, at our discretion, be published, displayed, 
retained and archived by us and anyone authorized (including any form of license) by us, as many times as we and those authorized by us wish, in or on any product, media and archive 
(including print, electronic and otherwise). All advertising must meet Globe and Mail terms and conditions – ask for a printed copy from your Globe and Mail advertising representative.
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OPERATIONAL EFFICIENCY
2010 Advertising Rates Apply                              
Contact your account representative 
for more information.

Distribution National Edition

Mechanical Specifications
Number of Columns: 6
Column width: 1.69”
Column depth: 300 modular agate lines for
full page ads (1,800 lines per 6 column page).

Column Measurements
	 1 column	 	 1.69”
	 2 columns	 	 3.53”
	 3 columns	 	 5.38”
	 4 columns	 	 7.23”
	 5 columns	 	 9.09”
	 6 columns	 	 10.93”

Full Page Sizes
Full column depth: 300 modular agate lines, 
(1,800 lines per 6 column page).

Single full-page: 10.93” w x 21.43” d without folio.

Double Truck page: 22.91” w x 21.43” d without 
folio.
Gateway ads: Please contact your account
manager for dimensions.

Material Specifications
n	 100 lines per inch.
n	 Print resolution of 200 dots per inch.
n	 Minimum highlight dot: 3%.
n	 Maximum highlight dot: 90%.
 
Electronic Delivery:
n	 AdForward website. 	 	 	
	  (adforward.globeandmail.ca) – preferred.
n	 ftp site (adftp.globeandmail.ca).
 
File Formats:
n	 High resolution PDF – preferred.
n	 High resolution EPS with fonts embedded.
n	 Native Quark or InDesign files with fonts 	
	  and images.
 
n	 A proof of the material, whether for colour 	
	  or black and white ads, must accompany 	
	  ALL ad submissions, including electronic 	
	  delivery.
 
n	 For a complete ad specification book and 	
	  for quality guidelines, please visit 	 	
	  adforward.globeandmail.ca.

FOR COMPLETE INFORMATION AND TO BOOK YOUR ADVERTISING SPACE, 
PLEASE CONTACT YOUR GLOBE AND MAIL REPRESENTATIVE OR:

GRANT MACMILLAN Category Manager  t: 416.585.5857  e: gmacmillan@globeandmail.com
CHRISTINA KAKALETRIS Project Co-ordinator t: 416.585.3321  e: ckakaletris@globeandmail.com
 
TORONTO (Ontario and Manitoba) 
t: 416.585.5111 toll-free: 1.800.387.9012 f: 416.585.5698  e: advertising@globeandmail.com

EASTERN CANADA (Ottawa region, Quebec and Atlantic Canada)
t: 514.982.3050 toll-free: 1.800.363.7526 (from NFLD, NS, PEI, NB, PQ)
f: 514.982.3074 e: advertisingeasternca@globeandmail.com

BRITISH COLUMBIA AND NORTHWEST TERRITORIES
t: 604.685.0308 toll free: 1.800.663.1311 f: 604.685.7549 e: advertisingwesternca@globeandmail.com 

ALBERTA AND SASKATCHEWAN
t: 403.245.4987 f: 403.244.9809 e: aurlacher@globeandmail.com

U. S., MEXICO AND THE CARIBBEAN Media-Corps Inc., San Diego, CA 
t: 858.366.4265 toll-free: 1.866.744.9890 f: 866.355.5990  e: rlaplante@media-corps.com

INTERNATIONAL 
For a complete list of international representatives, visit globelink.ca/contactusup

da
te

d:
 ja

nu
ar

y 
26

/2
01

0 
• 

re
vi

si
on

 b
y:

 h
w

10.93"

7.23" 
8.07"

5.38" 

10.71"➞

5.38" 

21.43"➞

10.93" ➞
10.71"➞

Full Page
1,800 lines

10.93"w x 21.43"d
(6 x 300)

1/2 Page
900 lines

10.93"w x 10.71"d
(6 x 150)

1/2 Page
900 lines

5.38"w x 21.43"d
(3 x 300)

1/4 Page
450 lines

5.38"w x 10.71"d
(3 x 150)

1/4 Page
452 lines

7.23"w x 8.07"d
(4 x 113)

1/8 Page
226 lines

3.53"w x 8.07"d
(2 x 113)

1/12 Page
150 lines

3.53"w x 5.36"d
(2 x 75)

1/8 Page
225 lines

5.38"w x 5.36"d
(3 x 75)

10.93" ➞

21.43"➞

5.38" 

5.36"

Banner 
240 lines

10.93"w x 2.86"d
(6 x 40)

2.86"

3.53"

8.07"

3.53"

5.36"


