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Vision: Debt can be healthy or not, it
really depends on how much, how it is
used and your ability to pay it back.
Unfortunately, whether good or bad debt,
many Canadians typically don’t manage
debt well, carrying balances on high

Tentative Topics:

I When it makes sense to borrow and when
it doesn’t.

I Living within you income and not beyond it.

I Tips from professional credit councilors on
managing debt.

I Locking in lower rates on your credit card.
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Newspaper Editorial Report

interest rate credit cards rather than using
their home equity or other assets to lower
the interest they pay on their debt. Credit
Management will empower our readers to
manage their debt better, allowing them to
pay it off sooner and less expensively.

Research:

I Globe and Mail readers are 21% more likely
to have a personal line of credit.

I Globe and Mail readers are 27% more likely
to have 3 or more credit cards.

I Globe and Mail readers were 25% more
likely to have sought financial advice in the
past year.
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