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A D V E R T I S I N G  R A T E S

YOU ALSO NEED TO KNOW:
Any advertising published by The Globe and Mail in the newspaper or any of its other publications may, at our discretion, be published, displayed, retained and archived by us and anyone authorized (including any form
of licence) by us, as many times as we and those authorized by us wish, in or on any product, media and archive (including print, electronic and otherwise).

All advertising must meet Globe and Mail terms and conditions – ask for a printed copy from your Globe and Mail advertising representative.

CONTACTS

n n FOR COMPLETE ADVERTISING INFORMATION: GLOBELINK.CA  n n FOR DETAILED PRODUCTION SPECIFICATIONS: GLOBELINK.CA/NEWSPAPER/PRODUCTIONCENTRE 
n n TO UPLOAD COMPLETED ADVERTISING: GLOBELINK.CA/ADFORWARD  n n TO DOWNLOAD GLOBE AND MAIL TEARSHEETS AND INVOICES: GLOBEBILLING.CA

TORONTO (Ontario and Manitoba) 
t: 416.585.5111 toll-free: 1.800.387.9012 f: 416.585.5698 e: advertising@globeandmail.com

EASTERN CANADA (Ottawa region, Quebec and Atlantic Canada)
t: 514.982.3050 toll-free: 1.800.363.7526 (from NFLD, NS, PEI, NB, PQ) f: 514.982.3074 e: advertisingeasternca@globeandmail.com

BRITISH COLUMBIA, NORTHWEST TERRITORIES AND NUNAVUT
t: 604.685.0308 toll-free: 1.800.663.1311 f: 604.685.7549 e: advertisingwesternca@globeandmail.com
ALBERTA AND SASKATCHEWAN
t: (CGY) 403.245.4987 f: 403.244.9809; (EDM) toll-free: 1.800.663.1311 ext: 6606 f: 604.685.7549; 
(SK) toll-free: 1.800.663.1311 ext: 6639 f: 604.685.7549 e: advertisingwesternca@globeandmail.com

UNITED STATES, MEXICO AND CARIBBEAN Media-Corps Inc, San Diego, CA 
t: 858.366.4265 toll-free: 1.866.744.9890 f: 866.355.5990 e: rlaplante@media-corps.com
INTERNATIONAL
For a complete list of international representatives, visit globelink.ca/contactus

TECHNOLOGYMARKETPLACE
This is where the marketing-savvy connect
with the tech-savvy.

Welcome to the bannered advertising
opportunity proven to be Canada's best
weekly marketplace for high technology –
everything from hardware, software and
communications to accessories, sales,
supplies and service.

Not only do readers of The Globe and
Mail represent a market primed for the
edge that technology offers, they have
the purchasing power – whether personal
or corporate – to follow up on the needs
and desires that advertisements in The
Globe generate.

Get our Brand working for your Brand.

READERSHIP*
Average Monday to Friday – Adults 18+:
National Edition: 911,600

Average Saturday – Adults 18+:
National Edition: 1,032,600

DEADLINES
Pub-set advertising
Space booking and material 4:30pm 
3 business days prior.

Camera-ready advertising
Space booking and material 4:30pm 
2 business days prior.

All deadlines are based on Eastern Time.

DISTRIBUTION
National Edition.

ADVERTISING RETAIL RATES
3-day combination package includes:
Wednesday – News
Thursday – Sports
Saturday – News

Minimum size – 30 MAL x 1 column
Maximum size – 1/2 page

National

3-day package $24.15
$8.05/line per day

Advertising rates shown are per line per day.

All rates are net. Prices in Canadian dollars.

RELEVANT RESEARCH
Globe readers are interested in the latest
technologies.**

n 488,000 Globe readers purchased
computer hardware for their home in the
past 2 years.

n Globe readers are 36% more likely to own a
laptop than the average person.

n Globe readers are 33% more likely to
influence the purchance of computer
hardware and 35% more likely to
influence the purchace of computer
software – both for business use.

n 76% of Globe readers own a cellular phone
or PCS phone.

n Globe readers are 18% more likely to own a
digital camera.

SOURCES: *NADbank 2007 - 49 National Readership Markets
**NADbank 2007 - 18 National Product Markets

 



TECHNOLOGYMARKETPLACE

3.54˝ wide x 4.28˝ deep

2 x 60 = 120 agate lines

3-Day Package
$2,898.00 + GST

1.69˝ wide x 4.28˝ deep

1 x 60 = 60 agate lines

3-Day Package
$1,449.00 + GST

5.38˝ wide x 4.28˝ deep

3 x 60 = 180 agate lines

3-Day Package
$4,347.00 + GST


