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Vision: In the aftermath of the 2008 financial ;
crisis, improving financial literacy amongst

Getting started: Defining and prioritizing goals.

The value of advice: Financial health needs a plan.
Imparting financial wisdom to your children.

Simple tips that can control day-to-day expenses.

Life, health and disability: Are you appropriately covered?

Canadians has become part of the agenda for ~ Research:
Globe and Mail readers:

governments, institutions, corporations, associations
and, most importantly, individual Canadians. On

September 22, The Globe and Mail will advance this :
agenda with the first of 4 special editorial reports .
dedicated to improving the financial acumen of our ¢

Are 21% more likely to have sought financial advice over the past
12 months.

Investible assets are 2X higher than the average Canadian adult.
Are 20% more likely to have a line of credit.

Are 22% more likely to have an RRSP

Are 35% more likely to have a mutual fund.

readers. Source: 2009 NADbank Study
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