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ment provided $2 billion to

support deferred maintenance,
repair and expansion projects at
post-secondary institutions across
Canada through the Knowledge In-
frastructure Program. This program
was a key ingredient in Canada'’s
Economic Action Plan to help
respond to the global economic
recession.

This special Globe and Mail
feature — appearing in the popular
Canadian University Report maga-
zine and produced in co-operation
with the Association of Universities
and Colleges of Canada (AUCQ)

— will highlight the various ways
Canada’s universities contribute to
our society, and why these public
investments are vital to Canada’s
future.

Among its topics this report will
discuss:

I n 2009, the Federal govern-

Return on investment for
Canadians. Various levels of gov-
ernment are making investments
critical to the ability of Canada’s
universities to continue to build
our nation’s intellectual capacity
and highly qualified workforce.
Which governments are behind
this initiative? How do these and
other investments in higher edu-
cation deliver long-term benefits?

Project outcomes. From re-
vamped buildings to brand new
facilities, knowledge infrastructure
investments will have a profound
impact on students, researchers
and faculty. Discover some of the
improvements now underway or
complete at Canadian schools.

21st Century universities.
Canada’s universities are evolving
to meet society’s changing needs.
How are these esteemed institu-
tions approaches to teaching
people, creating new knowledge
and engaging communities mak-
ing a difference?

All this and more in this special
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We've had a long history of
producing informative reports
on education in Canada.
Select a link at right to launch
an online pdf version of a
previous report.
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WHY REACH GLOBE AND MAIL
READERS?

The Globe and Mail reaches the
most educated, affluent and
influential newspaper readership in
Canada - significantly greater than
any other national newspaper in
Canada.

> The Globe and Mail reaches
more Canadians with:

- A university education

- Household income $100K or
higher

- Personal income $60K or
higher

- Managers/Professionals

- Investors with portfolios of
$250,000+

than any other weekday news-
paper in Canada*

> The Globe and Mail reaches
almost 1 million readers daily
from coast to coast.*

E2

Western schools

BrainGain

> The Globe and Mail is the
#1-read publication by Canada’s
senior executives, read by 68%
of all executives and by 71%
of all presidents, CEOs and chair-
persons.**

REACH YOUR AUDIENCE:

This special supplement will
include a limited number of one-
eighth, quarter-, half- and full-page
advertising positions.

Bonus: The Globe will re-print
additional copies of the report and
provide a PDF e-version.

Ask about our new
high-impact online
options and other
online exposure on

globeandmail.com.

NEXT STEPS?

Contact your Globe and Mail
Account Manager,

or Project Manager
RICHARD DEACON

at 604.631.6636,

or via e-mail at

rdeacon@globeandmail.com

Sources: *NADbank 2009 - 48 National Readership Markets & 21 National Product Markets. **Business Pulse Study 2007
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