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Primary Target: “Health-Conscious Boomers”
* A45-64

* Charitable
* Over 88% of this population donates annually
* 69% are willing to donate their time for a good cause
* #| motivation to donate: compassion for others

* 49% have taken steps to prepare for retirement

Secondary Target: Post-retirees
* ABDt
* Over 89% donate annually

* 62% have awill in place

Sources: PMEB 2009, 2 vear database; Statistics Canada 2009, Canada Survey of Giving, Volurteering and Participating

Word Count: 54
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For Boomers, life planning becomes a greater priority. They need to
ensure a sound retirement for themselves, plan their own estate for their
children and provide care for their parents and relatives in the twilight
vears — all while staring at a future of unpredictable health when income
from their regular employment will cease. A life of opportunity becomes
a life of uncertainty.

As the weight of responsibility and uncertainty increases, THE FEAR OF

LOSING CONTROL CAN BE CRIPPLING.

Word Count: B2
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MEDIA OVER MIND:

Parkinson’s i1s a progressive disorder that affects the brain’s ability to
control movement.

Boomers have a heightened sensitivity to losing control.

Capitalize on this point-of-empathy by creating moments that RUPTURE
PHYSICAL CONTROL FROM MENTAL INTENTION (impacttul

awareness).
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Parkinson Society Canada Sources of Revenue*

The top 3 sources of revenue for
Parkinson Society Canada account
for 83.2% of total donations.*

- Individual Giving 32.7%
. Bequests 23.3%
—- Corporate & Foundations 11.7%

- Event Revenue 26.2%
- Other Revenue 4.7%

These sources represent the greatest
conversion opportunities when we
drive awareness.

Government Grants o.04%

* Percentages are based on finangial information
a3 of fiscal year ended May 33, 2009

Annmnmal
SuperWalk

* Parkinson Society Canada Annual Report, 2008-09 Weord Count: 67
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Launch campaign with monumental stunt to bring news to Parkinson'’s
— a National Media Freeze (a major symptom).

On World Parkinson’s Day (April 11), coordinate with national suppliers
to pause media for a single minute.

AllTV stations pause mid-program.

All radio stations: dead air.

Lights at major traffic intersection all stop on red.

Major websites freeze on screen.

Immediately after minute is up: brandsell advertising.
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TV: #1 reach/time-spent (4.5 hrs/day)” vehicle for Boomers. Interrupt
HNIC to demonstrate symptoms.

Kick-oft partnership: During Coach’s Corner, camera begins to shake.
When it stops, branded crawl appears, and Don Cherry speaks to the
cause.

Partnership includes branding the clock at stoppages-in-play.
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*FIME 2009, 2 year database



Shortened elevators capture younger Boomers at work, changing their
perspective.




























