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Reward programs continue to play an
ever-growing role in the lives of Canadian
consumers. More and more people are
discovering that points can make all the
difference as they look for ways to stretch
travel and household dollars.

This supplement will serve as a
consumer’s guide to all that's new in the
marketplace from banks, retailers and
the travel industry’s big players. We'll
survey new products and enhancements
to existing rewards programs, offering
advice on smart collecting from both points
enthusiasts and industry insiders.
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AMONG TOPICS UNDER CONSIDERATION:

» Hotel chains roll out new packages and refine established plans for frequent guests.
» Airline update.

» Strategies for leveraging your points to enhance this summer’s family holiday.

» Trends: The changing preferences of Canadians for collecting and redeeming rewards.
» Making the most of your hard-earned points. Big-time collectors share their strategies.
» High tech tools for collecting, redeeming and keeping track of your rewards.

» Card issuers, retailers and the travel industry develop new partnerships.

» Loyalty points for small business: Latest offerings from card issuers.

» Many travellers are looking for rewards that ease the stress of their time on the road,

and card issuers are delivering options to satisfy that demand.

RELEVANT RESEARCH: Globe and Mail M-F Readers
» 70% of Globe readers belong to a customer rewards program (Index 120).
» Over 1 in 3 belongs to an airline rewards program (Index 177).

» Over 1 in 4 belongs to a credit card rewards program (Index 146).

Source: PMB 2009 - Fall 2 Year Study; Base: Total Canada — Adults 18+
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Sample Advertising Sizes

Travel and Credit Card Rewards

General Advertising Rates
Monday to Friday

Transient Rate: $29.47
Contract rates for Special Reports/ROB/News apply.

Material Specifications
M 100 lines per inch.

B Print resolution of 200 dots per inch.
B Minimum highlight dot: 3%.

B Maximum highlight dot: 90%.

Electronic Delivery:

B AdForward website.
(adforward.globeandmail.ca) — preferred.
W ftp site (adftp.globeandmail.ca).

File Formats:

W High resolution PDF — preferred.

M High resolution EPS with fonts embedded.
M Native Quark or InDesign files with fonts
and images.

W A proof of the material, whether for colour
or black and white ads, must accompany
ALL ad submissions, including electronic delivery.

M For a complete ad specification book and for
quality guidelines, please visit
adforward.globeandmail.ca.

YOU ALSO NEED TO KNOW: Any advertising published by The Globe and
Mail in the newspaper or any of its other publications may, at our discretion,
be published, displayed, retained and archived by us and anyone authorized
(including any form of license) by us, as many times as we and those
authorized by us wish, in or on any product, media and archive (including
print, electronic and otherwise). All advertising must meet Globe and Mail
terms and conditions — ask for a printed copy from your Globe and Mail
advertising representative.
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